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Give Yourself a



Who Am I And Why Should 
You Listen To Me?

Over 25 Years 
Experience

Over 25 years of 
experience in website 

development
& internet marketing.

Website Design & 
Marketing Specialist

I’ve overseen the design 
and development of 

thousands of successful 
websites.

Work With Top Hay 
House Authors

Many top Hay House 
authors are my clients. 
I specialize in working 

with authors.

I Care About The  
Success of My Clients

My goal is to make 
everyone I work with 

successful. 

25+
Years

Presenter Notes
Presentation Notes
My name is Charlie Griffin
I’m the CEO of Web Expert, a website development agency in San Diego.
I have over 25 years of experience working in website development and internet marketing
I’ve overseen the design and development of thousands of successful websites.
I work with many of the top Hay House authors and I also work with a lot of writers who are just getting started.
And most importantly, I really care about the success of my clients.




A Few People I’ve 
Worked With

Louise Hay

Reid Tracy

Dr. Christiane
Northrup

Don 
Miguel Ruiz

James 
Van Praagh Suze Orman

Presenter Notes
Presentation Notes
Here are a few people I’ve worked with over the years.



A Few More 
People I’ve 
Worked With

Deepak Chopra
Robert Holden

Dr. Jill 
Bolte Taylor

Colette Baron-
Reid

Tony Robbins Tara Stiles

Presenter Notes
Presentation Notes
Here are a few more.



What it Takes to Create 
An Effective Website:

• Establishing The Right Tone
• Creating Effective Visuals
• Clear and Direct Messaging
• Growing Your Audience
• Using Social Media
• Monetization

Presenter Notes
Presentation Notes
We’re going to take a look at what it takes to create an effective website and we’re going to cover the following topics:
Establishing the right tone, using effective visuals, using clear messaging, growing your audience, using social media, and finally, monetization. 



Make Sure Your Brand 
Accurately Reflects Your Tone

It starts with your logo.

Presenter Notes
Presentation Notes
Let’s begin with branding
You want to make sure your brand accurately reflects your tone.
It starts with your logo



Your Name Should Be Your Logo
If you use your name as your logo, your audience will follow you 

in whatever direction you take them.

Presenter Notes
Presentation Notes
First of all, your name should be your logo and he’s why:
If you use your name as your logo, your audience will follow you in whichever direction you take them
For example, let’s say you work with people who struggle with depression
But maybe you want to get into health and fitness
If your branding is tied to your name, you can take your business anywhere you’d like, and your audience will follow you
These top authors all use their name as their logo and you should too.



Eye Contact

Get Some Professional Photos

Hero Shot/Main Banner Wealth/Expertise Confidence/Trust

Make sure your photos accurately reflect your field and they convey your unique personality. 
Make sure you are relatable to your audience. 

Presenter Notes
Presentation Notes
Get some professional photos
This is a visual medium
Make sure your photos accurately reflect who you are. 
If you look at Suze Orman’s headshots, she is clearly a professional person. She is wearing nice clothing and nice jewelry. 
If you’re going to trust her with your money, you need to take her seriously. These photos convey that.
She looks wealthy. This is perfectly in line with her brand. Think about who you are and what “tone” you want to emanate. 
What you look like is not important. Your message and the way you present yourself is.




Messaging:
Keep it Clear, 
Direct and Simple

• Don‘t Overwhelm your 
audience with too much text 

• Speak directly to your 
audience

• Have a clear “Call to Action”

Presenter Notes
Presentation Notes
This is a new site we’ve developed for Suze Orman
We have a professional headshot and a clear message. The message speaks to YOU.
We have a Headline, a Sub-Headline, and a Call to Action
We’re using a modern, sans serif font, and we’re contrasting the main headline font with the sub-headline font so they’re not competing with each other. 
We had a clear direction: Sign Up Free
Keep a lot of variety in the flow. I’ll show you what I mean




1 Easy Discovery
Simple “jumping off points” allow the 
user to find what they need fast

Suze’s podcast addresses people who 
like to consume content by listening

Audio2

Videos on the homepage address 
visual learners

Video3

Presenter Notes
Presentation Notes
Moving further down the page, we’ve got Easy Discovery.
What does that mean? It means that the homepage acts as a jumping off point for everything else on the website
Don’t overload your homepage with heavy blocks of copy
Show simple jumping off points so that people can find what they need quickly
Use your deeper site pages for the more copy heavy content
Break up your page with visuals, changes, and action items the way we’ve done it with Suze’s site here.




1 Easy Discovery
Simple “jumping off points” allow the 
user to find what they need fast

Suze’s podcast addresses people who 
like to consume content by listening

Audio2

Videos on the homepage address 
visual learners

Video3

Presenter Notes
Presentation Notes
Moving down the page, we want to make sure we’re addressing all types of “learners”.
What do I mean by “learners”?
Simply put, it means that people learn in different ways
We learn in three different ways: from reading, listening and watching
We want to make sure we’re addressing all of these different types of learners
In the example here, on Suze’s new homepage, we’re addressing the auditory learners. We’re promoting her podcast. This is for people who like to consume their content by listening. 




1 Easy Discovery
Simple “jumping off points” allow the 
user to find what they need fast

Suze’s podcast addresses people who 
like to consume content by listening

Audio2

Videos on the homepage address 
visual learners

Video3

Presenter Notes
Presentation Notes
Moving further down the page, we’re addressing the visual learners
People who like to watch videos as a way of consuming their information
The more different ways you can communicate, the more people you’re going to reach




Colette 
Baron-Reid
Experience Your Magic
• Different tone
• Same principles
• Great photo
• Simple message
• Clear call to action

Presenter Notes
Presentation Notes
This is the site we built for Colette Baron-Reid
This site has a completely different tone, but the principles are still the same
We have a professional headshot, a simple headline that speaks to you, the viewer.
We have a sub-headline and a call to action.
Notice how Colette’s tone is much softer than Suze’s. We’re using softer colors and soft imagery. 
We’re using a serif font, a more decorative font for the headlines, which is more appropriate for her tone.
We’re contrasting the headline font with the sub-headline font, and there is still plenty of room for everything to breathe.





Fiction Example: 
Stephen King
Less author focused, 
more book focused

• Straight to promotion
• He’s got a slider featuring all 

of the work he wants to 
promote

• Then he goes right into his 
new releases

Presenter Notes
Presentation Notes
This is Stephen King’s website. 
The first thing we notice is no headshot. We all know who Stephen King is, he doesn’t really need one. It’s straight down to business
He’s got a slider that’s highlighting the various things he wants to promote
Fiction author sites are going to be more book focused, rather than author focused, but they still need to convey the author’s tone.
Notice the font. It’s an old-timey style serif font, which matches the genre he writes in. Stark colors. Black/White/Red. 
What’s he primarily known for? Horror writing. The site matches his tone. But it’s not over the top. It’s still well organized and restrained.





Fiction Example: 
Sarah J. Maas
Brings you into her world
• Sarah is a fantasy writer
• The tone of the site 

matches the tone of her 
books

• We are diving into her 
world

• As a fiction author, she’s 
highlighting the book 
series above herself

Presenter Notes
Presentation Notes
Here’s another fantasy example
This is Sarah J. Maas
She is a fantasy fiction writer
Her site matches the tone of her books
She’s highlighting the book series above herself
And like Stephen King, her name is her logo




Build An Audience
Now that we’ve discussed the principles of what 

makes a good homepage, we need to bring in an 
audience. This starts with growing your email list.

Presenter Notes
Presentation Notes
We’ve looked a few website examples and some principles of best practices for a homepage.
Don’t make your homepage too copy heavy, make it action heavy
Now let’s look at what it takes to grow an audience.
It starts with growing your email list



Don’t Just Tell People To Sign Up 
For Your Newsletter. 

Amy Porterfield offers:
“The 3 Funnels Every 
Entrepreneur Needs”

Offer Value In 
Exchange for an 
Email Address

Grow Your 
Email List

Presenter Notes
Presentation Notes
The way to grow your email list is to offer value. Don’t just say, “sign up for my newsletter”. Offer them something.
This is Amy Porterfield’s site. She’s offering value in exchange for her email address. 
Join my newsletter and get The 3 Funnels every Entrepreneur Needs. 
The button says, “I want it!” all in caps. It’s exciting. It’s not ambiguous. 



Mel Robbins:
Bonus Chapters
• You may have bought Mel’s book, but she 

may not have your email address
• Offering exclusive bonus chapters allows Mel 

to capture your email address so that she 
can market additional content to you

• It’s a win-win. You get free bonus chapters, 
and she gets the opportunity to offer you 
future products

Presenter Notes
Presentation Notes
On Mel Robbins’ let them book landing page, she’s offering you bonus chapters. 
You may have already bought the book, but you she may not have your email address
So she’s offering you free bonus chapters.
So when she has another product to promote, she can promote it directly to you.
It’s a win-win. She gets your email address, and you get exclusive content.



Capture Email addresses through a popup modal offer

Popup Modal

Presenter Notes
Presentation Notes
Pop up modal
I know you hate these. We all hate them.
But there’s a reason they’re on websites. They’re effective. 
A pop-up modal requires the person to make a choice when they visit your website
They can sign up for the free offer, or they can just continue on to the site
At some point, something has come up for all of us where we’ve said that offer looks good, “I would like that”
You don’t have to have one on your website, I’m just giving you some ideas for collecting email addresses.




Drive Traffic to Your Website
In order to grow your email list, you need to drive 

traffic to your website. There are a variety of 
ways you can do that.

Presenter Notes
Presentation Notes
In order to grow your email list, you need to drive traffic to your website. There are a variety of ways you can do that.



Social Media: Focus on 
What You Can Manage 
and What You Enjoy
• If you don’t enjoy it, you won’t do it. Find a 

platform that you enjoy
• Social media should be a tool to drive traffic to 

your website
• Followers are more valuable when you have their 

email address
• Use a free offer to send people to your site
• Focus on 1–2 platforms to avoid overwhelm

Presenter Notes
Presentation Notes
If you don’t enjoy it, you won’t do it. Find a platform that you enjoy, whether it’s Tik Tok, Instagram, Facebook, or YouTube, find something that resonates with you.
Social media should be a tool to drive traffic to your website
Followers are more valuable when you have their email address
Use a free offer to move people off of your social channel and over to your website
Focus on 1–2 platforms to avoid overwhelm
Send people to your website from social media. So say, “Make sure to check out the link in my bio for your free 20 minute manifestation meditation”




Upper Funnel Engagement

Partner Up With 
Other Influencers

• The more targeted your field of expertise, the 
more likely you are to gain traction

• Partner up with other influencers in similar 
fields and “co-brand” your services across 
each other’s channels.

• You can pay to have micro-influencers read 
your book (fiction or nonfiction) 

Presenter Notes
Presentation Notes
The more targeted your field of expertise, the more likely you are to gain traction
If you’re just getting started, you’re going to be a “micro-influencer”. There is value in that.
You can partner up with other “micro-influencers in similar fields and “co-brand” your services across each other’s channels.
For example, if you have a recipe book, and you follow someone who has a cooking channel, the two of you can partner up and co-brand, and share each other’s audiences.
You can also pay to have micro-influencers read your book. So if you’ve got a book, but you don’t know where to promote it, there are people with small, but very targeted channels, that you can pay a small fee to, and have them read your book and leave a good recommendation if they like it.
This applies to both fiction and non-fiction writers.
If someone’s entire channel is based on mystery novels, and you’ve got a mystery novel to promote, reaching out to that micro-influencer would be a good choice for you. 
It’s a small audience, but it’s a targeted audience.
There are also companies that can facilitate this process, that is, partner you up with micro-influencers. 



Upper Funnel Engagement

Step Into Existing 
Audiences

• Instead of trying to build an audience from 
scratch, get involved with discovery-driven 
communities like BookTok, podcasts and 
online communities specifically related to 
your field.

• Focus on adding value to conversations that 
are already happening

• TikTok LIVE is a great way to reach “upper 
funnel engagement”

Presenter Notes
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Instead of trying to build an audience from scratch, get involved with discovery-driven communities like BookTok, podcasts and online communities specifically related to your field.
Focus on adding value to conversations that are already happening. Don’t just promote yourself or your book initially, offer value and engage in conversations that are already happening.
Tik Tok LIVE is a good form of “upper funnel engagement”, because Tik Tok is more interest driven, rather than follower driven. 
Upper funnel simply means people who don’t know you yet. They are more expensive and time-consuming to acquire. 



Medium: 
Get Discovered
Medium is ideal for:

• New audiences
• Early-stage trust
• Algorithm-driven exposure
• Upper funnel growth
• Medium allows for outbound links so you 

can point to your website from your 
article and author bio

Upper Funnel Engagement

Presenter Notes
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Medium is a place you can publish your content and have visibility on a much larger traffic base. 
You can then direct people to your site where can collect their email address and promote your work.
Think of it less as a direct revenue generator and more of a way to build an audience that will ultimately lead to revenue and growth




Lower Funnel 
Engagement
• Host Instagram Live & Facebook Live 

sessions 
• Create a Facebook Group or community 
• Offer live Q&As or behind-the-scenes 

access
• Host virtual events (workshops, readings, 

or meetups)
• Stay consistent with email communication 

and write effective subject lines

Presenter Notes
Presentation Notes
Upper funnel is where you’re trying to reach people who don’t know you. You might be doing paid ads across social media, you might have a video or a post that goes viral, you may write an article on Medium that gets a lot of attention. Maybe you host a Tik Tok LIVE that drives a lot of views.
These are all upper funnel audiences. People who are discovering you. 
Once they’ve discovered you, you want to retain that audience.
Here are some ideas to get you thinking about lower funnel engagement, or audience retention.
Gabby several Facebook clubs that will ultimately become a way for her to generate revenue
Stay consistent with your email communication and write effective subject lines.




Effective Article Headlines 
& Subject Lines

Now that you’re sending people to your 
site and growing your email list, you 

need to make people click.

Presenter Notes
Presentation Notes
Speaking of email communication, you need to come up with a compelling reason for people to click. You’re competing with dozens of other headlines in people’s inboxes and you want to stand out.



Effective Subject Lines

Benefit Headlines

Example: Sleep Better Without Medication—What Actually Helped (and What Didn’t)

Question Headlines

Example: Does Fasted Exercise Really Work? What the Research (and Experience) Say

Testimonial Headlines

Example: Charlie Understood My Work Better Than Any Designer I’ve Hired

Target Headlines

Example: A Plant-Based Casserole Even Meat-Eaters Ask Me For

List Headlines

Example: 5 Small Shifts That Consistently Make My Days Better

Presenter Notes
Presentation Notes
REASON WHY HEADLINES�Example: Why Your Goals Keep Slipping—Even When You’re Doing “Everything Right”
BENEFIT HEADLINES�Example: Sleep Better Without Medication—What Actually Helped (and What Didn’t)
QUESTION HEADLINES�Example: I Didn’t Change Everything—But This One Shift Changed How I Feel Every Day
TESTIMONIAL HEADLINES�Example: I Didn’t Change Everything—But This One Shift Changed How I Feel Every Day
TARGET HEADLINES�Example: A Plant-Based Casserole Even Meat-Eaters Ask Me For
LIST HEADLINES�Example: 5 Small Shifts That Consistently Make My Days Better

MORE EXAMPLES:��1. The Best Ways to Get _______ Without _______
�2. You’re Running Out of _______. Here’s How to Fix It
�3. We Need to Talk About _______
�4. Are You Still Doing _______? Try This Instead
�5. Here’s What You Don’t Know About _______ That Could _______
�6. How To [Accomplish Something] In [Short Amount of Time]
�7. How To [Receive Benefit] Without [Undesired Expenditure]
�8. An Easier Way To [Accomplish Something]
�9. A Good Method For Avoiding  _______________
�10. 10 Things [Something Interesting] Says About You
�11. 10 Effective Ways To [Accomplish Something]
�12. Is [Something Most People Do] Causing [Something Negative]?
�13. 5 Lessons I Learned from _______________
�14. The Ultimate Guide to ____________________
�15. How to Survive Your First _______________
�16. Behind the Scenes of a ___________________
�17. Are You Still Wasting Money on ______________ (Without Anything to Show for It?)
�18. How to Finally Stop Your __________, Even if You’ve Tried Everything!
�19. 5 Little Known Factors That Could Affect Your _______________.
�20. Vegetarian vs. Paleo: Which Is The Right Choice?
�21. The No Medication Pain Remedy 
�22. Beat The Sunday Night Blues: Exciting Ways To Put The Fun Back In Your Weekend














Monetization
Start to think about revenue streams from 
other sources other than just book sales.

Presenter Notes
Presentation Notes
Now that you’ve got an effective website, you’re building your platform across social media, you’re growing your email list, you need to think about monetization.



Monetization

Substack
Substack is a subscriber-based service. 

Think of Medium as a place to get discovered, 
and Substack as a place to build a relationship 
with your audience. 

Offer exclusive content for a monthly fee.

Great for both nonfiction and serialized fiction.

You also get access to email addresses with 
your Substack account.

Presenter Notes
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Substack is a subscriber-based service. 
Think of Medium as a place to get discovered, and Substack as a place to build a direct relationship with your audience and ultimately, generate revenue.
If people like your writing, you can give them a certain amount of it for free, and offer additional content for paid subscribers. 
As a fiction writer, you can offer serialized content, as a non-fiction writer, you can offer content adjacent to your book and the work that you do.
Notice in the top right corner here they can “upgrade to paid” content.
Substack gives you access to the email addresses of your subscribers.



Online Courses: 
Colette Baron-Reid Offers Several 
Online Courses:

• Journaling
• Oracle Cards
• Energy Flows
• Think about some online courses 

you could offer that are tied in with 
the work that you do

Monetization

Presenter Notes
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Here’s Colette, she has plenty of online courses
A lot of work goes into creating it. But once it’s created, it’s evergreen. An you can always go in and update it to keep it current, but the point is that you can make money while you’re sleeping.
Start to think about some online courses that are related to the subject of your book.




The Beauty of Digital Products
• No Inventory
• No shipping
• Passive stream of income
• Create once and sell multiple times
• Start thinking about evergreen 

content you can create

Presenter Notes
Presentation Notes
No inventory
No shipping
Passive stream of income
Create once and sell multiple times



Online Workshops

Digital Products

These are especially valuable, 
because the content is digital. 

Offer some products for free, with 
an upsell to buy the whole 
package. This can include eBooks, 
videos, audio files, any form of 
digital media.

Podcast

Virtual Group Meetings

Host an interactive virtual meeting 
with a group and charge a fee.

You can offer certain podcasts 
for free, and then have a paid 
option for exclusive content.

Subscription-Based Services

Private Consultation

Can be done with Zoom, Google 
Meet, Facetime, etc, with anyone 
anywhere in the world.

Offer subscription-based services, 
as we discussed, such as Substack, 
Patreon, YouTube, Apple Podcasts, 
where you can charge a small 
monthly fee for access to exclusive 
content not available for free users.

Develop Multiple Revenue Streams

Presenter Notes
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Online workshops: Create it once, sell it an infinite number of times.
Online group meetings: you can hold zoom meetings with people all over the world and charge a fee for them.
Private consultation, if people want to work with you 1 on 1, you can offer consultation services for a premium. 
Digital products, such as videos, mp3 files, workbooks, anything that can be delivered in a digital format.
Podcasts. You can have a free show, and then offer a paid option, using a service like Patreon or Apple, for example, where people can pay a monthly fee to access additional content.
Subscription based services: Sites like Substack allows you to charge a fee for your writing. The beauty about these subscription-based services is that everything is turnkey. So you don’t have to create the functionality. You just need to create the content. 



Make Sure Your Site 
Looks Good Across
All Devices

• Many people start 
browsing on one device 
and complete their 
purchase on another. Your 
website should deliver a 
seamless experience 
across all devices.

Omni-Channel Behavior
Is the Norm

Presenter Notes
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MAKE SURE YOUR SITE IS MOBILE-FRIENDLY

Many people start a shopping process on one device and finish it on another. 
Make sure your site displays properly across all devices, browsers, and platforms.
So when we did this site for Dr. Jill, we did an image swap for mobile. So that means we detect what device the person is on, and if they’re on a phone, we swap out the image so that it looks the right size on mobile.



Charlie Griffin, Creative Director

www.WebExpertCharlie.com

info@WebExpertCharlie.com

Reach Out To Me

Presenter Notes
Presentation Notes
Please reach out to me you’re interested in having me develop a website for you.



MICRO-INFLUENCER NOTES: 
1. Statusphere (Starts at $3,500/month) 

• Overview: Specializes in health and wellness influencer campaigns, offering a platform 
to scale user-generated content (UGC) effectively. 

• Key Features: 

o Geo-targeting capabilities for retail campaigns. 

o Comprehensive analytics portal to track campaign performance and KPIs. 

o Facilitates in-store influencer activations. 

• Best For: Brands seeking to generate UGC at scale and track detailed campaign analytics. 

• Website: joinstatus.comWSJ+5Statusphere+5Upfluence+5 

2. Stack Influence (Pricing starts at about $39 per post, and you give them free product) 

• Overview: Offers fully managed micro-influencer campaigns, focusing on product 
seeding and UGC creation. 

• Key Features: 

o Automated product seeding campaigns. 

o Generation of branded content and testimonials. 

o Scalable approach to increase brand awareness and online growth. 

• Best For: Brands looking for a hands-off approach to influencer marketing with a focus 
on content creation. 

• Website: stackinfluence.comAinfluencer+3Stack Influence+3WSJ+3 

3. Upfluence (Pricing starts at $478 per month) 

• Overview: An AI-powered platform that integrates influencer marketing with affiliate 
programs, ideal for e-commerce brands. 

• Key Features: 

o Automated promo code generation compatible with platforms like Shopify, 
WooCommerce, and Amazon. 

o One-click influencer payments and commission tracking. 

https://joinstatus.com/
https://joinstatus.com/?utm_source=chatgpt.com
https://stackinfluence.com/
https://stackinfluence.com/?utm_source=chatgpt.com


o Comprehensive campaign analytics dashboard. 

• Best For: Brands aiming to combine influencer marketing with affiliate sales strategies. 

• Website: upfluence.comUpfluence+1WSJ+1 

4. Insense (Pricing starts at $1,600/month) 

• Overview: Focuses on performance-based influencer marketing, emphasizing 
measurable ROI and data-driven strategies. 

• Key Features: 

o Detailed analytics on influencer performance, including clicks, sales, and return 
on ad spend (ROAS). 

o Tools to identify influencers based on audience demographics and engagement 
metrics. 

o Integration with various platforms for seamless campaign management. 

• Best For: Brands seeking a data-centric approach to influencer marketing with clear 
performance metrics. 

• Website: 
insense.proCollabstr+2Insense+2Upfluence+2WikipediaInsense+3Upfluence+3Wikipedia
+3 

5. Collabstr (Pricing starts at $299/month) 

• Overview: A user-friendly marketplace to find and hire influencers across Instagram, 
TikTok, YouTube, and more. 

• Key Features: 

o Browse and filter influencers by platform, category, and location. 

o Transparent pricing and direct communication with influencers. 

o Ideal for one-off collaborations and smaller campaigns. 

• Best For: Brands looking for a straightforward platform to initiate influencer partnerships 
without long-term commitments. 

• Website: collabstr.comCollabstrStack Influence 

 
 

https://www.upfluence.com/
https://www.upfluence.com/?utm_source=chatgpt.com
https://insense.pro/blog/performance-based-influencer-marketing
https://insense.pro/blog/performance-based-influencer-marketing?utm_source=chatgpt.com
https://en.wikipedia.org/wiki/VHub.ai?utm_source=chatgpt.com
https://www.upfluence.com/?utm_source=chatgpt.com
https://www.upfluence.com/?utm_source=chatgpt.com
https://collabstr.com/
https://collabstr.com/?utm_source=chatgpt.com
https://stackinfluence.com/?utm_source=chatgpt.com
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Other Recommendations: 

Recommended Companies for Micro-Influencer Partnerships 

• Afluencer 

• Why It Fits: Afluencer specializes in connecting brands with micro- and nano-
influencers, particularly in the health and wellness space. They offer a platform 
with over 29,000 creators, allowing you to filter by niche (e.g., nutrition, fitness, 
holistic health), engagement rate, and audience demographics. Their “Collab 
tool” enables you to post campaigns and let influencers apply, which supports 
performance-based arrangements like affiliate commissions or pay-per-sale 
models. This minimizes upfront costs, as you can negotiate terms like product 
gifting or commission-based payouts (e.g., 25% on sales, as seen with some 
health brands they work with). 

• Health and Wellness Focus: Afluencer highlights wellness influencers like Hannah 
Uhl (vegan, sustainability-focused) and Emily (health brand collaborator). 

• Performance-Based Options: You can set up campaigns with affiliate-style 
rewards (e.g., commission per sale or click) or offer product samples in exchange 
for content, reducing initial expenses. Their platform provides influencer stats to 
ensure you choose creators with engaged audiences, maximizing ROI. 

• How to Start: Sign up on their website (afluencer.com) and use their search 
filters to find micro-influencers (10,000–100,000 followers) in the health and 
wellness niche. Post a campaign brief specifying your performance-based terms 
(e.g., commission or product gifting). 

• Considerations: While Afluencer’s platform is user-friendly, you’ll need to invest 
time in reviewing influencer applications to ensure alignment with your brand. 
Their free plan allows browsing, but premium features may require a 
subscription, so clarify costs upfront. 

• Collabstr 

• Why It Fits: Collabstr is an influencer marketplace designed for brands to find 
and hire micro-influencers across various niches. It’s ideal for budget-conscious 
campaigns, as you can browse thousands of vetted Instagram influencers for free 
and purchase content directly from their profiles. The platform supports 

http://afluencer.com/


performance-based collaborations by allowing you to negotiate terms like 
affiliate commissions or product exchanges, which aligns with your goal of 
minimizing upfront costs. 

• Performance-Based Options: You can propose campaigns where influencers 
receive free products or earn commissions per sale via trackable links. Collabstr 
holds payments until content is delivered, reducing financial risk. Their campaign 
brief tool lets you specify performance-based terms, ensuring influencers 
understand your budget constraints. 

• How to Start: Visit collabstr.com, filter influencers by your field and “Micro” 
categories, and review profiles for engagement rates and audience fit. Contact 
influencers directly to propose a performance-based deal, such as product gifting 
plus a 10–20% commission on sales. 

• Considerations: Collabstr’s direct approach saves time, but you’ll need to 
negotiate terms individually with influencers. Ensure influencers align with your 
brand’s ethos (e.g., transparency, quality ingredients) to maintain authenticity, as 
you’ve emphasized in past campaigns. 

• IZEA 

• Why It Fits: IZEA is a well-established influencer marketing platform that 
connects brands with influencers of all sizes, including micro-influencers. Their 
marketplace supports performance-based models like affiliate programs or pay-
per-conversion deals. IZEA’s flexibility makes it suitable for your limited budget, 
as you can start with small campaigns and scale up. 

• Performance-Based Options: IZEA offers tools to set up affiliate-style campaigns 
where influencers earn commissions (e.g., $2 per click or 20% per sale, as seen in 
similar programs). You can also provide free products for review, a strategy used 
by brands like KIND Snacks, which partners with micro-influencers for nutrition-
focused promotions. 

• How to Start: Create a free profile on izea.com, use their influencer search tool 
to filter for micro-influencers, and review metrics like engagement rates. Propose 
a campaign with performance-based terms, such as product gifting plus 
commissions, to stay within budget. 

• Considerations: IZEA’s platform is robust but may feel complex for first-time 
users. Focus on micro-influencers to keep costs low, and leverage IZEA’s analytics 

http://collabstr.com/
http://izea.com/


to track campaign performance (e.g., clicks, sales) to ensure your investment 
pays off. 

Additional Notes 

• Why Micro-Influencers? Micro-influencers (10,000–100,000 followers) typically have 
higher engagement rates (2–6%) than macro-influencers, making them ideal for 
performance-based strategy. Their audiences trust their recommendations, which is 
critical for products where authenticity matters. 

• Performance-Based Strategy Tips: 

• Offer a mix of free products and commissions (10–25% per sale) to attract 
influencers without large upfront payments. 

• Use trackable affiliate links or discount codes to measure sales and ensure 
influencers drive results. 

• Prioritize influencers with audiences interested in your field. 

• Budget Optimization: Start with a small test campaign (e.g., 5–10 influencers) to gauge 
performance before scaling. Negotiate terms clearly, emphasizing product gifting and 
commissions to keep costs low, as micro-influencers are often open to such 
arrangements. 

Why These Companies Stand Out 

• Afluencer is ideal for its extensive network and Collab tool, which streamlines 
performance-based campaigns. 

• Collabstr offers a straightforward, budget-friendly platform with direct influencer access, 
perfect for negotiating affordable deals. 

• IZEA provides a professional-grade solution with flexibility for small budgets. 

=========================== 

Additional Notes: 

 1. Upfluence 

• Best for: E-commerce brands seeking comprehensive influencer marketing solutions. 

• Strengths: 

o Access to a vast database of over 22 million influencers. 



o Advanced filtering options for precise influencer selection. 

o Seamless integrations with e-commerce platforms like Shopify and 
WooCommerce. 

o Robust campaign analytics and performance tracking. 
 

• Considerations: 
 

o Pricing starts at $478/month with a 12-month commitment, which is expensive 

o Limited psychographic data on audiences. 

o The platform's learning curve can be challenging for new users. 

2. Insense 

• Best for: Brands focusing on user-generated content (UGC) and creator-driven ads. 

• Strengths: 

o Access to over 60,000 vetted creators across Instagram, TikTok, and UGC 
platforms. 

o Tools for creator matching, campaign management, and licensing content for ads. 

o Quick turnaround for creative assets, typically within 10 days. 
 
 

• Considerations: 

o Primarily suited for brands looking to scale UGC for advertising purposes. 

o May not offer the same level of influencer relationship management as other 
platforms.  

3. IZEA 

• Best for: Brands needing a comprehensive influencer marketing platform with robust 
analytics. 

• Strengths: 

o Offers a suite of tools including influencer discovery, campaign management, and 
performance tracking. 

https://insense.pro/?utm_source=chatgpt.com


o Integrations with platforms like Shopify and Google Analytics. 

o Customizable data reporting and flat transaction fees. 
 
 

• Considerations: 

o The platform's complexity may require a learning period. 
 

o Pricing details are not publicly available; potential users should inquire directly.  

4. Stack Influence 

• Best for: Brands aiming for authentic, micro-influencer-driven campaigns. 

• Strengths: 

o Automated product seeding to micro-influencers, fostering genuine product 
experiences. 

o Managed campaigns from start to finish, including content creation and posting. 

o Access to a community of over 11 million influencers across various niches. 
 

• Considerations: 

o May not offer as many advanced analytics features as other platforms. 

o Best suited for brands looking for hands-off campaign management.  

5. Collabstr 

• Best for: Brands seeking a marketplace for one-off influencer collaborations. 

• Strengths: 

o Direct access to influencers for quick collaborations. 

o Transparent pricing for influencer services. 

• Considerations: 

o Lacks the comprehensive campaign management tools of other platforms. 

o May not be ideal for long-term influencer relationships. 

https://izea.com/flex?utm_source=chatgpt.com
https://stackinfluence.com/?utm_source=chatgpt.com


6. Afluencer 

• Best for: Brands looking for a platform to connect with influencers for various 
campaigns. 

• Strengths: 

o Offers a directory of influencers across different niches. 
 
 

o Facilitates communication between brands and influencers. 
 
 

• Considerations: 

o May not offer advanced analytics or campaign management features. 

o Best suited for brands in the initial stages of influencer marketing. 
 

7. Stratusphere 

• Best for: Brands aiming to scale influencer posts and personalize product seeding. 

• Strengths: 

o Focuses on micro-influencer marketing with a programmatic approach. 

o Offers solutions tailored to various industries such as beauty, fashion, and health. 

• Considerations: 

o Specific platform features and pricing details are less publicly available; potential 
users should inquire directly. Stack 
Influence+3joinstatus.com+3joinstatus.com+3Stack Influence 
 
 

Conclusion 

• For comprehensive influencer marketing with advanced analytics and e-commerce 
integrations: Upfluence stands out. 

• For scaling UGC and creator-driven ads: Insense is a strong choice. 

https://joinstatus.com/how-it-works/?utm_source=chatgpt.com
https://joinstatus.com/how-it-works/?utm_source=chatgpt.com
https://stackinfluence.com/micro-influencer-marketing-community/?utm_source=chatgpt.com
https://stackinfluence.com/micro-influencer-marketing-community/?utm_source=chatgpt.com


• For authentic micro-influencer campaigns with managed services: Stack Influence 
excels. 

• For quick, one-off collaborations: Collabstr offers a straightforward marketplace 
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